10. How would you rank the importance of these themes for “Whats working now?” (Priority Rankir

Weighted Count

Commitment to collaboration/planning 61
Community attitudes/ethic of recycling 40
Landfill (functions well, one stop shop) 48
Strong education and outreach 22

Strong and engaged private sector 31

Good policies (single stream, no cardboard) 17
Recycling opportunities 18

Single family service / partricipation 6

Totals 243

11. How would you rank the importance of these themes for “What concerns
do you have? What’s missing?” (Priority Ranking)

Weighted Count

Insufficient education 35

Limits of single stream 34

Limited composting options 30

Waste to energy 29

Inconsistencies between communities 22

Not enough focus on waste reducation 35

Weak incentives for separation 31

Commercial sector not in pay as you throw system 16
Totals 232

14. For you, what are the most important factors in considering tools/technologies for waste
management? (pick top 3 in order) (Priority Ranking)

In your opinion, how do you think the general public would rank these factors in considering tools/

technologies for waste management?

Their The
answer | Public |Difference
Diverting materials from the landfill for their “highest and best” use 70 9 61
Convenience for citizens 22 76 -54
Positive economic impacts 32 12 20
Positive environmental impacts 58 28 30
Cost for citizens 17 71 -54
/technologies that people can choose from based on their own priorities 5 8 -3
Other 0 1 -1




18. How would you prioritize our most important next steps? (top 3 in order) (Priority Ranking)

Weighted Count

Formalize the collaboration 20

Focus on the decision on the landfill (public v. private) 32

Look at the waste diversion campus model (MRFs) 26

Develop a task force to further develop the ideas (multi-sector) 28
Look at smaller scale demonstration projects with triple helix 13
Develop solid waste and recycling district and/or authority 29
Regional Education campaign — funded, consistent, updated 31
Maximize social media/communication/surveys 2

Keep this group engaged and connected 12

Totals 193
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