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Effects of Tobacco Advertising and Marketing on Youth 
• The tobacco industry spends $8.5 billion annually on advertisements and promotions, with 80.7% being 

spent on price discounts.1 The most heavily advertised brands are the preferred brands of 86.5% of high 
school smokers.2 

• Exposure to pro-tobacco marketing and media more than doubles the chances (2.2 times) of children and 
adolescents starting tobacco use.3 

• Teens are more likely to be influenced to smoke by cigarette marketing than by peer pressure.4  
• As much as one-third of underage experimentation with smoking is attributable to tobacco company 

marketing efforts.5 
 
Smoking Initiation 

• The peak years for starting smoking appear to be between the ages of 11 and 13, with a considerable 
number starting even earlier.6  

• Of all adult smokers, 90% began by age 18, and 99% began before age 26.7  
 
Prevalence Rates 

• In the US, 376,000 youth become smokers each year. 
• In Colorado, 5,300 youth become smokers each year. 
• In Colorado, 15.7% of youth smoke. 
• Approximately 12% of teens in Larimer County are current smokers.8  

 
Helping Teens Quit Smoking 

• In 2011, 49.9% of current smokers in high school had tried to quit smoking cigarettes.9 
• Colorado Quitline: Free over-the-phone or online services available for youth ages 15 and over. Call 1-

800-Quit-Now or https://coquitline.org/ 
• UbiQUITous App:  Evidence-based Facebook app. http://apps.facebook.com/quitlab 
• Smokefree Teen: Interactive online & text-based quitting service.  teen.smokefree.gov  
• Not on Tobacco (N-O-T) Program: 10-week school-based program. Check with the school counselor 

to see if/when it’s available at your school. http://www.notontobacco.com  
 
1 U.S. Federal Trade Commission (FTC), Cigarette Report for 2009 and 2010, 2012, http://ftc.gov/os/2012/09/120921cigarettereport.pdf    
2 Centers for Disease Control and Prevention (CDC), Cigarette Brand Preference Among Middle and High School Students Who Are Established Smokers—United States, 2004 and 2006. Morbidity and Mortality Weekly Report 2009;58(5):112–5 
3 Wellman RJ, Sugarman DB, DiFranza JR, & Winickoff JP. The Extent to Which Tobacco Marketing and Tobacco Use in Films Contribute to Children's Use of Tobacco: A Meta-Analysis. Archives of Pediatrics and Adolescent Medicine December. 2006; 
160(12):1202. 
4  Evans, N, et al., “Influence of Tobacco Marketing and Exposure to Smokers on Adolescent Susceptibility to Smoking,” Journal of the National Cancer Institute, October 1995.  
5  Pierce JP, et al., “Tobacco Industry Promotion of Cigarettes and Adolescent Smoking,” Journal of the American Medical Association 279(7):511-505, February 1998 [with erratum in JAMA 280(5):422, August 1998]. 
6Johnston, LD, et al., Monitoring the Future national survey results on drug use, 1975-2011. Volume I, Secondary school students, 2012,  
http://www.monitoringthefuture.org/pubs/monographs/mtf-vol1_2011.pdf 
7 CDC, A Report of the Surgeon General: Preventing Tobacco Use Among Youth and Youth Adults, 2012, http://www.cdc.gov/tobacco/data_statistics/sgr/2012/consumer_booklet/pdfs/consumer.pdf 
8 Compass of Larimer County, http://www.larimer.org/compass/youth_tobacco_use.htm 
9 CDC, Youth Risk Behavior Surveillance – United States, 2011, http://www.cdc.gov/mmwr/pdf/ss/ss6104.pdf  
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